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A department  
of leaders
Our staff includes 8 full-time 
faculty and nearly 40 part-time 
faculty with expertise in various 
areas of arts.

www.Shawnee.edu/Arts
fdpa@shawnee.edu



Guide students  
to become career-
ready artists.

Portfolio or bust.

Our mission:

Art for the sake of art certainly has its place and we 
welcome many students interested in expanding their 
creative capacity. Our primary focus, however, is to 
help students find a career in the arts. We are serious, 
focused, and determined. 

Or, the the words of Marcus Cenci, professor of game design:



Game Design
Graphic Design
Illustration & Concept Art
Musical Theatre
Art Education

Arts majors
We prepare students for art 
careers in these focus areas:



$919.7 billion

Money Jobs

4.3% 
The arts contribute more to the national economy than the 
construction, transportation and warehousing, travel and 
tourism, mining, utilities, and agriculture industries.

of gross domestic product

The value of arts in 
the US in 2019 was 

The arts mean The arts mean

5.2 million
arts and cultural sector jobs in 
America, accounting for nearly 4% of 
all U.S. jobs. Jobs in this sector are on 
the rise increasing 1.2% in 2019.

Sources: National Endowment for the Arts (NEA)  
and the U.S. Bureau of Economic Analysis (BEA)



172,442$19.7 billion
The U.S. Bureau of Economic Analysis 
reports that arts accounts for

in the arts and cultural 
production sectors in the state.

In 2019, this accounted for

This includes over

In Ohio

https://nasaa-arts.org/nasaa_research/creative-economy-state-profiles/

Contributing over 2.8%  
of the state economy.

$4.3 billion in Core Arts Production*

Jobs
* That’s the stuff that we teach.
At least in this case, “core arts” refers to art, 
content production, and design.  The rest of the 
arts and culture industry is largely concerned 
with the management, distribution, and display 
of the same.



Retail $39,444,800,000

Construction $26,704,800,000

Transportation $23,001,100,000

Arts and Cultural Production Total $19,628,897,000

Utilities $11,055,700,000

Mining $11,001,800,000

Education Services $6,497,700,000

Agriculture and Forestry $3,119,400,000

Retail 558,974

Construction 231,878

Transportation 219,442

Arts and Cultural Production Total 172,442

Education Services 114,455

Utilities 18,681

Mining 11,531

Agriculture and Forestry 5,665

Value Added Employment

Comparing Arts and Culture 
to other Ohio industries



There were 5.2 million arts and cultural sector jobs in 
America—accounting for 4% of all U.S. jobs—which 
collectively paid workers a total of $446.7 billion. 
Source: U.S. Department of Commerce, Bureau of Economic Analysis,  
National Data for 1998-2019 (2021)

Arts and cultural employment in the United States grew by 
1.2% in 2019. 
Source: U.S. Department of Commerce, Bureau of Economic Analysis,  
National Data for 1998-2019 (2021)

Artists are highly entrepreneurial. They are 3.6 times more 
likely than the total U.S. workforce to be self-employed.
Source: National Endowment for the Arts,  
Artists and Other Cultural Workers: A Statistical Portrait (2019)

Artists are highly educated. 63% of all artists (aged 25 and 
older) hold bachelor’s degrees or higher levels of education, 
as compared to 36% of all workers in the labor force.
Source: National Endowment for the Arts,  
Artists and Other Cultural Workers: A Statistical Portrait (2019)

More than half of the artists in the United States (58%) are 
employed in the private, for-profit sector.
Source: National Endowment for the Arts,  
Artists and Other Cultural Workers: A Statistical Portrait (2019)

“Creativity, originality and initiative” is the number-three in-
demand skill predicted for 2022, especially as the demand for 
manual skills and physical ability continues to fall.
Source: World Economic Forum, The Future of Jobs Report, 2018

Leading employers see creativity as a critical skill for the 
future workforce. 50% of opportunities in the job market cite 
creativity as a necessary skill, and 74% of educators say that 
the risk of job automation is lower in professions that require 
creative problem-solving skills.
Source: Adobe, Get Hired: The Importance of Creativity and Soft Skills (2019)

The Arts: 
a growing industry

Further reading



The value of arts and cultural production in America in 2019 
was $919.7 billion, amounting to 4.3% of gross domestic 
product. The arts contribute more to the national economy 
than do the construction, transportation and warehousing, 
travel and tourism, mining, utilities, and agriculture industries. 
Sources: National Endowment for the Arts, The U.S. Arts Economy in 2019: A National 
Summary Report, and U.S. Department of Commerce, Bureau of Economic Analysis, 
National Data for 1998-2019 (2021)

Between 1998 and 2019, the arts and culture sector’s 
contribution to GDP grew by 76.9%. 
Source: National Endowment for the Arts, National Endowment for the Arts,  
The Arts and Economic Growth (2021)

The United States had a $33 billion trade surplus in arts and 
cultural commodities in 2019. America exported $78.1 billion 
and imported $45.3 billion worth of arts and culture.
Source: U.S. Department of Commerce, Bureau of Economic Analysis,  
National Data for 1998-2019 (2021)

Performing arts companies and independent artists, writers, 
and performers added a combined total of $60.9 billion to the 
U.S. economy in 2019. 
Sources: National Endowment for the Arts, The U.S. Arts Economy in 2019: A National 
Summary Report, and U.S. Department of Commerce, Bureau of Economic Analysis, 
National Data for 1998-2019 (2021)

America’s nonprofit arts industry generates $166.3 billion 
in economic activity every year, resulting in $27.5 billion in 
federal, state and local tax revenues. 
Source: Americans for the Arts, Arts & Economic Prosperity 5: The Economic  
Impact of Nonprofit Arts & Culture Organizations & Their Audiences (2017)

The Arts:  
a lucrative investment

Further reading



In rural communities, having a single performing arts 
organization more than doubles the probability that rural 
businesses in the community will innovate through the use 
of design services, trademark registration or producing 
copyright-eligible materials.
Source: National Endowment for the Arts,  
Rural Arts, Design, and Innovation in America (2017)

Arts and cultural goods and services drive industries primarily 
focused on producing copyrighted content, accounting for 
nearly half of their combined $1.2 trillion value.
Source: National Endowment for the Arts,  
The U.S. Arts Economy in 2019: A National Summary Report

The goals of creative placemaking investments are associated 
with GDP growth. Cities with high levels of community 
attachment—the degree of loyalty and affection residents have 
for their community—also have high GDP growth over time.
Source: Knight Foundation, Soul of the Community Project (2010)

Creative places are innovative places. The presence of arts 
districts has been shown to increase the production of media 
arts patents.
Source: Arts Districts, Universities, and the Rise of Media Arts, Douglas S. Noonan and 
Shiri M. Breznitz, School of Public Policy, Georgia Institute of Technology, presented at 
the National Endowment for the Arts and Brookings Institution’s The Arts, New Growth 
Theory, and Economic Development Symposium

The Arts: 
creative places and innovation 

Further reading



Department of  
Fine, Digital, and Performing Arts

Successful 
graduates

Yay.



Business  
Owner
Rocking 7+ years.  
Employs other designers.

It wasn’t only the 
software that I learned 
at Shawnee State 
University—but a passion 
for design itself—that 
has been most valuable 
to my career and clients.”

Jesse Pertuset
Graphic Design graduate.  
Nicest fellow. Like really.

Designs for the web.
Roots for the Bucks.

Ohio State

John Tedrick
SSU Illustration graduate.  
Draws the best dragons. 

Derek Wetter
Graphic Design graduate.  
Designer/Owner at Wetter & Co. Snappy dresser.

Professional illustrator.  
Most likely to be famous.

Magic the 
Gathering

Graphic Design at Shawnee State 
taught me the tools and concepts 
needed to dive into my career. I 
truly got to know and learn from the 
expert faculty due to the small class 
sizes. The program was immensely 
enjoyable and provided the foundation 
to get me where I am today.”



Entrepreneurs
Working in artist management in Ohio.

Ryan and Tiffany Appleton
Graduates of SSU Graphic Design. Voted cutest couple.

“We are a fresh, artist-forward agency 
built on the foundation of collaboration, 
community & diverse creative content.”

Connor Brown
Gaming Arts graduate.  
Works for Sony Studios and Naughty Dog. Super chill.

Last of Us  
Part 2 Zombies. Playstation 4.  

A major release in 2020.
Darling of #twitter



Travis McCleery
Graphic Design graduate. Amateur rapper. Knows movie stars.

Senior Designer  
@twitter

Previously: Lead  
Designer @netflix

Steven Zhu
Gaming Arts graduate.  
Draws well. Friendly.

XBox Artist
Forza motor sports.  
It’s a huge game. 
Feels the need for speed.

Nick Compton
Gaming Arts graduate.  
Super good at 3D.

Makes simulations.  
Can’t talk about it.

Department  
of Defense

Clearly does no wrong.



Candie Quach
Game Design graduate. Hard worker. Super funny.

Character. 
Artist.
Character artist at Wave. 
Makes virtual concerts.  
Crazy, right?

Quintin Gleim
SSU Illustration graduate.  
Star Wars, Game of Thrones, more. Likes hats.

Big awards.
Big clients.
Paints the old way.  
Money the new way.

Jes Martin
Root Insurance in Columbus Ohio.  
SSU Arts graduate. Cool tattoos.

Product 
Designer
Senior designer. Makes apps.  
Designs marketing.



The Department of Fine, Digital, and Performing Arts guides the skills, talents, 
and understanding of students in order to expand their creative abilities, 
worldviews, and opportunities for professional achievement.

Our programs are structured to respect the many pathways, definitions, and 
perspectives that lead to artistic success. We believe that the process of 
acquiring a balanced education facilitates the understanding of an individual’s 
identity, which in turn, forms the core of artistic, academic, and career growth.

The department offers opportunities to study introductory through advanced 
courses in acting, 3D animation, art education, art history, ceramics, 
graphic design, digital recording, directing, drawing, game and simulation 
development arts, illustration, concept art, movement, music, painting, 
photography, stagecraft, and website design.

Contact Information

Matt Cram, MFA, Chair
mcram@shawnee.edu

Department Secretary
fdpa@shawnee.edu

Department of Fine, Digital,  
and Performing Arts
Shawnee State University
940 Second Street
Portsmouth, Ohio 45662-4344

Tel: (740) 351-3118
Fax: (740) 351-3418


